
 
February 17, 2015       
    
Subject:  Lynchburg Area Hotel Market 
From:     Stuart M. Patz 
To:          Jruiter@newsadvance.com 
Cc:          Mr. Blair Godsey 

 
Mr. Ruiter: 
 
 I am the consultant who provided the market study for Mr. Blair Godsey for The 
Virginian.  My contact information is on the letterhead.  We have been undertaking 
market studies in Lynchburg for 30+ years.  Mr. Godsey asked that I provide you with 
some market data on the Lynchburg area hotel market for your upcoming news article: 
 

1. Our base market data comes from a reputable source, Smith Travel 
Research.  This research company provides trend hotel room occupancy 
data on the entire region.  It is the one reliable source for all hotel market 
studies.  Our research was supplemented by interviews with on-site hotel 
managers, many of which are people that we work with, so we know our 
data are correct. 

 
The market data in our report on room occupancy and trends are correct 
and I challenge any area hotel operator to provide data to the contrary. 

 
2. Our market study shows that several hotels are planned for the market, 

which is the true test of whether “the veracity” of our data are correct.  
These new proposals are studied as part of our projections of net new 
room demand. 

 
3. The Lynchburg market area has over 2,000 rooms, many of which are old 

and no longer competitive for the upgrading and evolving hotel room 
market in Lynchburg. 

 
4. The market area hotel room occupancy rate has increased each year since 

2010.  That is due to the improvement in the area economy since the 
recession and to a sizable increase in hotel room occupancy demand from 
Liberty University. 
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5. Our market analysis shows expected net growth of 100,000 occupied 

room nights over the 2013 to 2018 forecast period.  That equals to a need 
for 400+ new hotel rooms at an industry accepted annual occupancy rate. 

 
Please feel fee to call me.  I did interview Mr. Greenburg as part of this study, as 

he and a partner are clients of mine for a development proposal next to the Kirkley Hotel.  
I found his understanding and knowledge of the area hotel market incorrect based on the 
results of our research. 

 

 
Sincerely, 

  
    Stuart M. Patz 
    President 
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